For marketing your business at low cost!
> Network - networking can really pay off. Research local networking groups in your area and give them a try. 
Some networking groups are membership only, but they will nearly always allow you to go along two or three times to see if the group is right for you. Make sure you join a networking group that is the right level for your business and remember networking is all about building up relationships not selling - don’t expect business on your first visit!

Local networking groups in the High Peak and Tameside areas include:

High Peak Networking- www.highpeaknetworking.com
The Glossop Business Network- www.glossopbusinesssnetwork.co.uk
4Networking (UK wide)- www.4networking.biz
Vision Buxton- www.visionbuxton.co.uk 
> PR- is your business doing something unusual? Perhaps raising money for a local charity or winning a competitive tender for an exciting business opportunity. Make it known by submitting your story to local press and radio stations!
The local press are always interested in publishing stories about businesses in the area, so find out the email addresses of the editors of your local newspapers and send them regular press releases about interesting stories happening within your business. By doing this you are raising the awareness of your company within the local community- making them more likely to think of you when they need your products or services. 
Need help writing a press release? Contact First Impression on 01457 857111.
> Become an expert in your field - if you are confident about your industry knowledge why not share it with others. Many networking groups or voluntary organisations require speakers from various industry sectors, so if you have got the confidence and the knowledge to stand up in front of others - becoming a speaker is a fantastic way of getting your business known.

Although your speaking opportunity isn’t likely to be a ‘sales pitch’, you can offer insights and give examples of your experience in business. By doing this, your listeners will look to you as an expert and may well contact you for business.  
> Don't avoid your competitors - its normal to be wary of competitors but you may actually find that you can work together. Your competitors might offer another service or product that you don’t, or if they are busy they may be looking to pass some of their work to external companies. So next time you see a competitor at a networking event, don’t avoid them, instead introduce yourself, be polite and discuss ways in which you could work together. 
> Join industry forums - you would be surprised by the number of people that use online forums for guidance and advice. Join a forum that is relevant to your industry to see if you can help. By offering good quality, useful advice and solutions you will soon become recognised as an expert in your field. Make sure that you sign off any posts that you make with your name, company name (and logo if possible) and your web address so that the people you are helping can find out more about your business and contact you should they need to bring in the professionals. 
